DETROIT i

RENAISSANCE

STRATEGY

Improve
Michigan’s
Competitiveness

Transform the

economy of the
region

GOALS/OUTCOME MEASURES (=)

. Lead development and advocate an agenda that

outlines Detroit Renaissance’s priorities for
Michigan — Communicate to elected officials and
track progress

. Develop & advocate for bold tax, regulatory or

labor law changes to reduce the cost of doing
business

. Advocate for fundamental state structural reforms

. Identify savings/consolidation opportunities for

education & local government

. Conduct annual benchmarking study

CURRENT PROGRESS

Priorities communicated to Governor,
media and other public
officials/leaders

Tax reform study underway - fiscal
research, polling & focus groups
completed

Business coalition formed to continue
advocacy efforts; state action modest

Governance reform study underway

2009 update started

STATUS

. Support the development of an Aerotropolis

. Support the implementation of the Renaissance

Venture Fund of Funds

. Support the implementation of DNews - a regional

media relations bureau

Legislation being re-written for
introduction

Aerotropolis Development Corporation
approved by all 9 local governments

30% of fund invested

Media relations outreach underway

GREEN DOT = On Track 1

RED DOT = At Risk

HIGHLIGHTED = Updated since last report




DETROIT i

RENAISSANCE

Transform the

economy of
Detroit

. Support the expansion of the region’s business

accelerators

. Lead development of a distinctive university-

business partnership model to grow the economy

. Develop strategies to attract new high-growth

industry sectors

$10M and counting in new federal
funds

Partnership being designed between

universities and Renaissance board

Regional life sciences strategy
developed

. Lead development and advocate an agenda that

outlines Detroit Renaissance’s priorities for the
City - Communicate to elected officials and track
progress

. Support City Economic Development Programs

A. Detroit Business Attraction Program
B. Downtown Detroit Marketing Program

. Lead development of the Detroit Creative Corridor

. Develop a bold tax policy for attracting business

to Detroit

Priorities communicated to Mayor,
media and Council

Grants being provided for both
programs

Nearly $10M attracted toward Creative
Corridor projects

Proposal developed for establishing
tax-free zones

GREEN DOT = On Track 2

RED DOT = At Risk

HIGHLIGHTED = Updated since last report




